
Mission
Promote a positive environment in which prepaid platforms and programs can responsibly grow and �ourish in Canada. 

CPPO Bene�ts

CPPO Membership

CPPO.CA

Our Members

LEGAL ANALYSIS 

CPPO’s legal advisors provide members alerts on regulatory 
and legislative issues that a�ect prepaid. The association 
commissions broader analysis and studies on the most 
pressing issues. 

GOVE RNME NT RE L ATIONS

CPPO coordinates meetings with federal and provincial 
regulators and members of parliament to advocate for the 
prepaid industry. The CPPO tracks regulatory developments 
that can a�ect prepaid and reacts on behalf of the industry.

EDUCATION AND NETWORKING

CPPO promotes access to best practices, educational 
webinars, and information sharing through a 
members-only website, social groups and networking 
events to further connections and partnerships.  

The Canadian Prepaid Providers Organization (CPPO) is a not-for-pro�t organization and the 
collective voice of the $5B prepaid payments industry in Canada. The CPPO gives your 
organization intelligence, education and access to this emerging payment platform as it 
expands its influence in digital banking, payments and fintech. 

RESE ARCH 

CPPO conducts two to three research surveys each year, 
including a market sizing study and a consumer satisfaction 
and awareness study. 

ME DIA CAMPAIGNS 

CPPO conducts media and social media outreach to highlight 
the bene�ts of prepaid and the importance of prepaid 
platforms to the growth of digital banking and payments.

VOICE OF THE INDUSTRY

CPPO maintains a website, social media accounts, and 
LinkedIn groups and speaks at conferences and meetings. 

PAYMENTS FUTURES

CPPO produces the online publication Payments Futures,  
amplifying the news and opinions of members on payments 
and �ntech innovation. 
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Attendance at CPPO annual membership meeting and networking receptions 
(3 per year)

One pass to the annual CPPO Symposium and invitations to other events

Discounted tickets for the annual CPPO Symposium and other events

Recognition on CPPO website, conference materials, social media and all 
other communications

Full access to all CPPO research and reports including a market sizing 
study and analyst brie�ngs. (Total value exceeds $75,000)

Submit a thought leadership article for publication in Payments Futures

Ability to join the government relations or communications working group

Speaking opportunities (CPPO speaks at approximately four to six events per year)

Media outreach and brand integration with media outlets

Participation in lobbying activities including meetings with regulators 
and legislators

Access to CPPO infographics, white papers and comment letters

Weekly roundup of global prepaid news

Premium Membership 
($10,000/year)

Emerging Company 
Membership
($4,000/year)

“Since joining the CPPO, 
InComm has greatly 
bene�ted from CPPO’s 
tremendous e�orts to build 
awareness and grow prepaid 
products in Canada.”
FE LIPE PAPALEO
INCOMM CANADA
GENER AL MANAGER

PETE R RE AD
CPPO
IMMEDIATE PAST BOARD CHAIR

“The CPPO represents the leaders in 
prepaid working to responsibly 
shape and grow the industry. The 
intelligence and access to the best 
minds in this industry is invaluable 
to Peoples Card Services.”




